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New AAFCS E-Book Series
Just Published!
Family &
Consumer
Sciences
Compendium

Family & Consumer Sciences
Compendium Series

Volume 1. Body of Knowledge

Family & Consumer Sciences
Compendium Series

Volume 2. Ethics
2016 Edition

Ideal for:
« Higher education course
materials/textbooks

« Extension educators

« Secondary educators

« Family and consumer
sciences professionals in
other practice settings

« Individuals who are
entering FCS roles via
other professions

Order Today!

INTRODUCTORY PRICING
$39.95 Members/Bookstores
$49.95 Nonmembers

www.aafcs.org/
resources/store.asp



